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RAN-2308000106051007
T.Y.B.Com. (Non NEP) (Sem. VI) Examination March - 2026

Marketing (Paper - VII)

k|Q“p : / Instructions

(1) D‘fp¡¼s v$ip®h¡g rhNsp¡ DÑfhlu ‘f Ahíe gMhu.

 Fill up strictly the above details on your answer book.

Seat No.:

Student’s Signature

â.1.  V|„$L$p¡ S>hpb âñp¡ : (L$p¡C‘Z ‘p„Q)    10
 1. Ap„sffpóV²$ue dpL£$qV„$N“¡ ìep¿epres L$fp¡.
 2. Ap„sffpóV²$ue A“¡ õ’pr“L$ dpL£$qV„$N hÃQ¡“p L$p¡C‘Z b¡ saphsp¡ S>Zphp¡.
 3. kpdprS>L$ dpL£$qV„$N iy„ R>¡?
 4. dpL£$qV„$N rhsfZ Q¡“gp¡“p L$p¡C‘Z b¡ L$pep£“p¡ Dëg¡M L$fp¡.
 5. Q¡“g ‘phf iy„ R>¡?
 6. N°plL$ k„sp¡j“¡ ìep¿epres L$fp¡.
 7. N°plL$ Ap“„v$ iy„ R>¡?
 8. õ‘^p® rhïg¡jZ iy„ R>¡? 

â.2.  Ap„sffpóV²$ue dpL£$qV„$N hpsphfZ kdÅhp¡ A“¡ Ap„sffpóV²$ue dpL£$V„$N r“Z®e ‘qfbmp¡“u rhNshpf  
QQp® L$fp¡. 14

A’hp
â.2.  ep¡Áe Dv$plfZp¡ kp’¡ Ap„sffpóV²$ue dpL£$qV„$N A“¡ õ’pr“L$ dpL£$qV„$N hÃQ¡“p saphs“u QQp® L$fp¡. 14

â.3.  kpdprS>L$ dpL£$tV$N“u rhcph“p A“¡ DÐ¾$p„rs kdÅhp¡. kpdprS>L$ dpL£$qV„$Ndp„ D‘ep¡Ndp„ g¡hpsp 
  dpL£$qV„$N rdîZ“u QQp® L$fp¡. 14

A’hp
â.3.  kpdprS>L$ dpL£$tV$N“u âq¾$ep kdÅhp¡ A“¡ kpdprS>L$ dpL£$qV„$N ep¡S>“p s¥epf L$fhpdp„ kpd¡g ‘Ngp„Ap¡“y„ 

hZ®“ L$fp¡. 14

â.4. (A) V|„$L$u “p¢^ gMp¡ (L$p¡C‘Z A¡L$) 06
 1. Q¡“g õsfp¡
 2. Q¡“g k„Oj® A“¡ r“e„ÓZ

â.4. (b)  L¡$k õV$X$u : 06
  L¡$k :  A¡L$ cpfsue A¡aA¡dkuÆ L„$‘“u v$rnZ-‘|h® A¡riep“p bÅfp¡dp„ s¡“u CL$p¡-ä¡ÞX$gu ‘k®“g 
    L¡$f âp¡X$¼V¹$k gp¡ÞQ L$fhp“u ep¡S>“p ^fph¡ R>¡. L„$‘“u õ‘^p®ÐdL$ hpsphfZ“¡ kdS>hp A“¡ ep¡Áe 

rhsfZ Q¡“gp¡ ‘k„v$ L$fhp dp„N¡ R>¡.
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    âñp¡ :
 1. s¡dp„ kpd¡g L$p¡C‘Z b¡ Ap„sffpóV²$ue dpL£$qV„$N r“Z®e ‘qfbmp¡“¡ Ap¡mMp¡.
 2. L„$‘“u dpV¡$ ep¡Áe rhsfZ Q¡“gp¡ k|Qhp¡.
 3. õ‘^p®“y„ rhïg¡jZ L„$‘“u“¡ kam ’hpdp„ L¡$hu fus¡ dv$v$ L$fi¡ s¡ kdÅhp¡.

  

ENGLISH VERSION

Q.1.  Short Answer Questions: (Any Five)  10
	 1		 Define	International	Marketing.
	 2.		 State	any	two	differences	between	international	and	domestic	marketing.
	 3.		 What	is	social	marketing?
	 4.		 Mention	any	two	functions	of	marketing	distribution	channels.
	 5.		 What	is	channel	power?
	 6.		 Define	consumer	satisfaction.
	 7.		 What	is	consumer	delight?
	 8.		 What	is	competition	analysis?

Q.2.  Explain	the	international	marketing	environment	and	discuss	the	international	
	 	 marketing	decision	factors	in	detail.	 14

OR
Q.2.  Discuss	the	difference	between	international	marketing	and	domestic	marketing	
  with suitable examples. 14

Q.3. 	 Explain	the	concept	and	evolution	of	social	marketing.	Discuss	the	marketing	mix	
	 	 used	in	social	marketing.	 14

OR
Q.3.  Explain	the	process	of	social	marketing	and	describe	the	steps	involved	in	
	 	 preparing	a	social	marketing	plan.	 14

Q.4. (A) Write Short Notes (Any one)  06
 1.  Channel levels
	 2.		 Channel	conflict	and	control

Q.4. (B)  Case Study 06
	 	 An	Indian	FMCG	company	plans	to	launch	its	eco-friendly	personal	care	products	

in	South-	East	Asian	markets.	The	company	wants	to	understand	the	competitive	
environment and select suitable distribution channels.

  Questions:
	 1.		 Identify	any	two	international	marketing	decision	factors	involved.
	 2.		 Suggest	suitable	distribution	channels	for	the	company.
 3.  Explain how competition analysis will help the company succeed.


