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ENGLISH VERSION

Short Answer Questions: (Any Five) 10
Define International Marketing.

State any two differences between international and domestic marketing.

What is social marketing?

Mention any two functions of marketing distribution channels.

What is channel power?

Define consumer satisfaction.

What is consumer delight?

What is competition analysis?

Explain the international marketing environment and discuss the international

marketing decision factors in detail. 14
OR

Discuss the difference between international marketing and domestic marketing

with suitable examples. 14

Explain the concept and evolution of social marketing. Discuss the marketing mix

used in social marketing. 14
OR

Explain the process of social marketing and describe the steps involved in

preparing a social marketing plan. 14

Write Short Notes (Any one) 06

Channel levels
Channel conflict and control

Case Study 06
An Indian FMCG company plans to launch its eco-friendly personal care products

in South- East Asian markets. The company wants to understand the competitive
environment and select suitable distribution channels.

Questions:

Identify any two international marketing decision factors involved.

Suggest suitable distribution channels for the company.

Explain how competition analysis will help the company succeed.
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